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Dear NASBE Friends: 
 
First of all, thanks to all 
of you who attended 
NBEA in Chicago, and 
to all of you who helped 
in any way to make both 
NBEA and our NASBE  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
meetings a success.  It 
does take a lot of people 
to put everything to-
gether, and I applaud 
your commitment to the 
profession, especially 
those who had to spend 
their own dime (and 
much, much more) to 
attend and participate! 
 
NASBE would especially 
like to thank all the ex-
hibitors who come to 
show us their materials, 
and certainly those who 
graciously hosted the 
Rap Session (Cengage/
South-Western) and the 
NASBE Social (Glencoe/
McGraw-Hill).  We par-

Presidentõs CornerñBarb Bielenberg 

This association is an organization of Business 

Education supervisors who are direct employees 

of a state, region, or local education agency and 

has as its purpose furthering the cause of 

Business Education and the welfare of the field 

and professional members in the following ways:  

To develop and increase the effectiveness 

of educational opportunities in the area of 

Business Education commensurate to the 

needs and abilities of all individuals in the 

American society. 

To stimulate research in Business and 

Economic Education. 

To promote and develop sound educational 

practices and policies in the field of Busi-

ness Education. 

To maintain close cooperation and working 

relationships with all career and technical 

education services and organizations. 

To develop, maintain, promote, and coordi-

nate cooperation among the states, regions, 

and local education agencies for Business 

Education through the interchange of ideas, 

materials, problems, and accomplishments. 

To promote the development of a total 

articulated program of education for and 

about business. 

To support Career and Technical Student 

Organizations servicing Business Education 

programs. 

NASBE Mission and 

Objectives 

National Association 

of Supervisors for 

Business Education 

Inside this issue: 

Presidentõs Corner 1 

NBEAñ Chicago 2 

MarkED Update 3-4 

NABTE Update 5 

The Un-Comfort Zone 6 

NASBE Officers 7 

NASBE Photo Explosion 8-11 

BE Division Update 12 

BPA & FBLA Updates 13-14 

Take the Lead to Succeed May 2009 Issue 

NEWSLETTER 

Website:  http://www.nasbe.us  (Barb Beadle, Webmaster) 

NASBE President 2008-2009 

Barb Bielenberg 

Head Teacher/Coordinator of 
Business Ed. 

Sioux City Community Schools 
bielenb@sioux-city.k12.ia.us 

ticularly say thanks to 
Karen Schmohe and 
Tom Cunningham in 
those roles for helping 
set these things up for 
us, and your hospitality 
was wonderful!  I hope 
you will all send a thank 
you to them.  
(Karen.Schmohe@ceng
age.com & Tho-
mas_Cunningham@mc
graw-hill.com) 
 
As I close out my year 
as president, I certainly 
want to thank all of you 
for the support you have 
give me throughout the 
year.  One person does-
nôt do anything construc-
tive without all the help 
and support of many, 
and this is so true in my 
case.  I have so enjoyed 
working with you all this 
year, and look forward to 
continuing on in the fu-
ture, though in a differ-
ent role.  I may be retir-
ing from my teaching/
coordinating duties in 
the school system, but 
plan to remain active in 
the associations for 
some time.  Kay Orrell 
and her officers and 
committees will do an 
outstanding job, so 
please give her your 
support when she asks 
for help.  I canôt begin to 
say what all your friend-
ships mean to me, but 

thank you so very much. 
 
The Rap session was an 
outstanding session with 
many attendees, and 
some new faces that we 
hope will continue to join 
us.  Itôs so valuable to 
hear what is currently 
going on in each of the 
states, and how we can 
help each other.  The 
breakfast was also won-
derful, Karen and Cen-
gage partners, and we 
do again thank you for 
that, and Kelly, thanks 
for hosting that session 
as our Vice President.  
Congratulations also to 
Karen for the Award for 
Service to Business 
from our NASBE group.  
It was certainly well de-
served! 
 
The Social evening pro-
vided by Glencoe was 
also again outstandingð
we each must have 
gained five pounds that 
evening, and couldnôt 
begin to eat it all, but it 
was fabulous, especially 
the crème brulee.   
Thanks for all your help 
with this Tom, and all 
the Glencoe people we 
also call friends! 
 

(continued on Page 16) 
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The NBEA 2009 Convention was the most session -filled 
convention ever! New knowledge was gained from over 
70 concurrent sessions, 25 computer workshops, gen-

eral sessions, and a great trade show. This was an excit-
ing opportunity for networking and professional growth!  

The Magnificent Mile was MAGNIFICENT!  

 

Plan now for the NBEA 2010 Convention  
to be held in San Diego, California, March 31 -

April 3, 2010.  

 

Dr. John Whitcomb  
ñCapitate Your Kidsï 

Teaching Financial Re-
sponsibilityò 

Second General Ses-
sionðApril 10 

James Bradley  
ñDoing the Impossibleò  

 
Opening General Ses-

sionðApril 8 
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Karen Schmohe  

Vice -President, Editor - in -Chief  

 

5191 Natorp Boulevard  

Mason, OH 45040  

1-800 -543 -0487, ext. 1570  

Karen.schmohe@cengage.com  
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The 2008 ACTE Annual Convention and Career 
Tech Expo may have come and gone, but the 
2009 event is just around the corner! Mark your 
calendar today for one of the best professional 
development events of the year, November 
19 -21, 2009  at the Gaylord Opryland in 
Nashville, Tennessee.  

Wanda Stitt -Gohdes  
2008 John Robert Gregg 

Award Recipient  
 

Second General Sessionð
April 10 

 
 

 

Recognition of 
NBEA Award 
Recipients 
Page 11   
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MBAResearch invites 
and encourages partici-
pation of all state educa-
tion departments and 
local schools, including 
those who are unable to 
be full Consortium mem-
bers at this time. 
 
The 39-state consor-
tiumôs goals focus on 
helping teachers ad-
dress those skills and 
concepts most de-
manded by business, 
and on making it easier 
for teachers to focus on 
their classrooms (rather 
than lesson-plan devel-
opment) using curricula 
and in-depth lessons 
developed by the Cen-
ter.  The Centerôs re-
search and development 
priorities are established 
in conjunction with input 
from all members of the 
Consortium.  With each 
member state contribut-
ing a relatively small fee, 
all members benefit from 
a much broader re-
search initiative than 
might be possible indi-
vidually. 
 
MBAResearch work is 
shared in part through a 
free Perspectives news-
letter (one version for 
business education and 
another for marketing) 
provides ideas and de-
bate relevant to all of us.  
For example, the Janu-
ary issue focused on 
project -based  instruc-
tion, while the March 
issue encouraged teach-
ers to take a closer look 
at assessment .  In May, 
Perspectives  will ad-
dress the opportunities 

for adding value to the 
business/marketing pro-
gram of study, with an 
emphasis on using the 
value -proposition  as a 
tool for increasing enroll-
ment.   
 
Register to receive fu-
ture issues of Perspec-
tives  at 
www.MBAResearch.org   

Choose any combination 
of Perspectives, with 
versions designed for 
marketing teachers, 
business teachers, ad-
ministrators, and college 
faculty. 
 
New, Abbreviated 
Course Profiles Avail-
able  
 
Working toward a more 
comprehensive ap-
proach to curriculum 
design, MBAResearch  
is making available a 
series of easy-to-use 
course profiles to help 
local teachers make de-
cisions about content 
and sequence.  The pro-
files provide an interme-
diary level of support 
between the program-of-
study models and full-
blown course guides.  
An abbreviated form of 
each profile will be avail-
able free of charge at 

MBAResearch.org à 

Resources.  Released 
this month were: 

Business and Mar-

keting Essentials 

Leadership 

Personal Finance 

 
Additional releases are 
scheduled throughout 

the 09 -10 academic year, for 
each of four program-of-study 
models addressing: entrepre-
neurship, finance, manage-
ment/administration, and mar-
keting. 
 
Focus on Curriculum Design  
 
Itôs very common for supervi-
sors (or selected teachers) to 
be assigned curriculum re-
sponsibilities, but few have 
studied curriculum design.  
Fewer still have developed the 
research skills required of a 
research-based curriculum.  
Nor should they.  Curriculum 
design requires a very special-
ized skill set. 
 
At the request of several state 
supervisors, MBAResearch 
has added to this yearôs Con-
clave a series of sessions ad-
dressing  the curriculum design 
challenge. Targeted at the ad-
ministrator or teacher charged 
with developing business and 
marketing curricula for a state 
or school district, the series 
helps local or state planners 
move from the cut & paste and 
letôs-all-vote approaches for 
building courses, to a system-
atic, research-based strategy 
based on broad industry input 
and college requirements.   
 
Although no one becomes a 
curriculum expert over the 
weekend, this new series of 
sessions will help those tasked 
with the responsibility, develop 
a better sense of the key is-
sues, questions to ask, and 
strategies to consider.  For 
maximum impact, we strongly 
recommend that partici-
pants  complete the entire se-
ries which is designed to help 
local developers make maxi-
mum use of available research, 
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MBAResearch Focuses on Pooling Resources  
   
                 

-- James R. Gleason, Ph.D., CEO, MBA Research                                                       MarkED UPDATE  

create logically se-
quenced courses that 
are likely to maximize 
impact on students, and 
position the curriculum 
for articulation with col-
lege programs. 
 
The specialized ses-
sions include: 
 
The Research Base 
and Why it Matters   (1 
hour).  Itôs relatively 
easy to get a small 
panel of business peo-
ple to endorse a busi-
ness curriculum.  Itôs 
much more challenging 
to develop a meaningful 
validation process that 
will hold up over 
time.  Participants in this 
session will leave with a 
better understanding of 
the need for formal, in-
dustry-based research 
and of the MBARe-
search model, including 
such variables as:  

Selecting an appro-

priate mix of industry 
participants 

Preparing data for 

industry review 

Managing a focus 

group toward objective 
feedback 

Selecting the right 

verb 

Synthesizing input 

for practical applications 
 
The Competency 
Framework  (1 hour). 
The MBAResearch 
framework is more than 
meets the eye!   
 
(continued on page 4) 

http://www.mbaresearch.org/
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What at first glance ap-
pears to be just another 
list of competencies is 
actually a relatively de-
tailed report of extensive 
industry research.  Par-
ticipants in this session 
will leave with a working 
knowledge of the proc-
esses, decisions, and 
variables that make up 
the overall framework 
and that are critical to 
the development of high-
impact curricula, includ-
ing such considerations 
as:  
 

Designation of in-

structional areas and 
their relationships 

Degree of speciali-

zation 

Curriculum planning 

level 

Use of Bloom, et. al. 

for verb choice 

Concepts of core, 

foundation, cluster, and 
pathway 

Impact on program-

of-study decisions   
 
 

Content Selection and 
Sequencing Chal-
lenges   (2 hours).  Per-
kins requires a program-
of-study approach for 
good reason.  When 
carefully developed, the 
program of study lends 
credibility, offers a logi-
cal and unduplicated 
curriculum, and contrib-
utes to student learning 
through delivery of in-
struction in a logical se-
quence that parallels the 
way we learn (simple to 
complex, easy to diffi-

cult, etc.).  Effective, 
high impact course de-
sign follows a similar 
patter.  Although peda-
gogies may vary (e.g., 
project-based instruction 
v. traditional lecture/
discussion), sequencing 
and content selection 
remain critical issues.  In 
this session, participants 
will learn to use the 
many variables of the 
competency framework 
to make various curricu-
lum decisions to address 
hypothetical instructional 
settings.  
 
Defining Learner Ex-
pectations for Teach-
ing and Assessment  (2 
hours).  Instructional 
objectives add context 
and content to the com-
petency framework, pro-
viding guidance to help 
individual teachers de-
termine the required 
depth of instruction (and 
expected student learn-
ing), and help with deter-
mining how to best as-
sess student pro-
gress.  Participants in 
this session will leave 
with an overview of the 
MBAResearch process 
for building course con-
tent relative to a given 
competency and for de-
veloping specific test 
items, rubrics, or other 
assessment tools. 
 
Advance Registration 
is strongly recom-
mended.   There is no 
additional fee for Con-
clave registrants.  How-
ever, the number of par-
ticipants will be limited to 
as few as 15 to help en-

sure opportunities for dialogue 
and problem-solving.  Register 
for this series of sessions in 
the workshop session of the 
MBA Conclave web site. 
 
Leadership Academy Re-
minder  
All supervisors and school ad-
ministrators (local and state) 
are invited to participate in the 
annual MBA Leadership Acad-
emy held in conjunction with 
Conclave.  (Registration is re-
quired.  Please see workshop 
section of Conclave web site.)   
 
In addition, states are invited to 
nominate up to two high-
potential local teachers.  Only 
teachers nominated by state 
supervisors are invited to par-
ticipate in the Academy.   
 
Featured Academy sessions 
during the 2009 Conclave will 
include: 
 

Visions of the future in the 

context of business and mar-
keting education, by a panel of 
three State Directors of CTE 

Issues and opportunities in 

CTE by Jan Bray, Executive 
Director, ACTE 

Information leadership and 

the use of data to improve pro-
grams, by Bob Sommers, CEO 
of a large area career center in 
Ohio 

Branding and Value-Added 

to position business and mar-
keting, by Jim Gleason, CEO 

of MBAResearch 

Curriculum Design, by 

Beth Osteen, Vice President, 
and April Miller, Senior Re-

search Associate, MBARe-
search 

Tech Prep and college ar-

ticulation by Rick Mangini, As-
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MBAResearch Focuses on Pooling Resources (continued)          MarkED UPDATE  

 -- James R. Gleason, Ph.D., CEO, MBAResearch 

sociate Director, Ohio De-
partment of Education and 
Tim Nolan, Director, SW 
Ohio Tech Prep Consor-
tium 

Mentoring and new 

teacher development by 
Leslie Kerns, Director, Mis-
souri Business and Mar-
keting Education, and Jim 
Gleason, MBAResearch. 

 
 
 

 
 
 
 
 
 
Sunday, June 21 , 8:00 - 6:30 
(pre-conference workshops) 
 
Monday, June 22 , 7:30 - 5:00 
(Leadership Academy, general 
program) 
 
Tuesday, June 23, 8:00 - 5:30 
(Leadership Academy, general 
program) 
 
Wednesday, June 24 , 8:00 - 

10:00 (Leadership Academy)  

 
 
 
 
 
 
The Celebration is our annual 
thank-you party where we 
celebrate the successes of 
the year:  the contributions 
you make to students, the 
work we do to support your 
programs, and the successes 
of our students as they move 
on to college and career.  
 
For 2009, The Celebration 
celebrates our mutual suc-
cesses on a riverboat called 
(no kidding, here) 
ñCelebrations.ò  
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NASBE COMMITTEES  

NASBE COMMITTEES 2008-2009  
 

NASBE AWARDS COMMITTEE  
Anna Nemesh (MD) .............................. Chair 

anemesh@mercury.umd.edu  
 

Deborah Seehorn (NC) 
dseehorn@dpi.state.nc.us  

Beth Downey (VA) 
Beth.Downey@fcps.edu  

 
NASBE NOMINATING COMMITTEE  

Lee Marcoux (CT) ................................. Chair 
Lee.Marcoux@ct.gov  

 
Kara Burkett (TN) 

Kara.Burkett@state.tn.us  
Bonnie Sibert (NE) 

bonnie.sibert@nebraska.gov  
 

NASBE BYLAWS COMMITTEE  
Diane Carver (WA) ............................... Chair 

dcarver@bethelsd.org. 
 

Maurice Henderson (MI) (Parliamentarian 
maurice.henderson@emich.edu  
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NABTE Update 
Wa yne Moore,  NABTE Pres ident 

National Association of Supervisors for Business Education 

The National Association for Business Teacher Edu-

cation (NABTE) has been working to identify the 

business teacher education programs throughout 

the United States.  Currently there are 87 institu-

tional members of NABTE.  We believe there are 

more than the 87 teacher education programs pre-

paring business teachers.  In November, 2007 we 

held a teacher education summit to explore five 

areas:  delivery, leadership, research, standards, 

and visibility.  A summary of our accomplishments 

are listed on the NABTE Communication Portal at 

www.nabte.info .  Our goal is to create a working 

relationship with NASBE so we can assist both or-

ganizations in meeting the needs of the business 

teacher education programs.  The reality is that 

there are fewer ñtraditionalò business teacher edu-

cation programs and more growth in the area of 

alternative licensure and business programs that 

may be combined with a teacher education pro-

gram for all program areas.  

 

As the president for NABTE, I seek your assistance in 

identifying the teacher education programs in each 

state.  The NABTE board will then offer support to those 

programs and explain to them the benefits of being a 

part of the National Association for Business Teacher 

Education. 

The objectives of NABTE are: 

 

To improve undergraduate and graduate programs 

preparing business teachers. 
To help develop high standards for business teacher 

certification. 

To stimulate research in business education. 

To assist in the recruitment of potential business 

teachers. 

To cooperate and work actively with other associa-

tions to improve educational opportunities for all.  

 
I look forward to working with NASBE and will be com-

municating via e-mail to request a listing of business 

teacher education programs with contact information.  

Moore@iup.edu-- email 

www.nabte.info -- communication portal 

www.nabte.org -- Website 

mailto:anemesh@mercury.umd.edu
mailto:dseehorn@dpi.state.nc.us
mailto:Beth.Downey@fcps.edu
mailto:Lee.Marcoux@ct.gov
mailto:Kara.Burkett@state.tn.us
mailto:bonnie.sibert@nebraska.gov
mailto:dcarver@bethelsd.org
mailto:maurice.henderson@emich.edu
http://www.nabte.info
mailto:Moore@iup.edu
http://www.nabte.info
http://www.nabte.org
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THE MAIN INGREDIENT   
THE UN-COMFORT ZONE with Robert  Wi lson 
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In 1907, during a major league baseball game, 
second base was stolen 13 times by the win-
ning team.  The catcher for the losing team, 
Branch Rickey, was unable to pick off even a 
single runner.  That record stands to this day.  
It also spelled the end of Rickeyôs career as a 
baseball player after just two short seasons.  
With nothing else to do, he went to college 
and law school.   
 
Six years later, he returned to major league 
baseball.  This time as a manager ï and what 
a manager he turned out to be!  He created 
the modern baseball farm system which en-
ables major league teams to nurture and de-
velop future stars through their minor league 
teams.  He was the first to establish a perma-
nent spring training facility in Florida.  He 
changed the way statistical analysis is used in 
baseball by proving that on-base percentage is 
more important than batting average.  Branch 
Rickey is best known, however, for breaking 
the color barrier by bringing African -American 
Jackie Robinson into the major leagues.  It 
earned him a spot in the Baseball Hall of 
Fame. 
 
Rickey offers this as his recipe for success,  
"Success is where preparation meets opportu-
nity."  A simple formula that reminds me of 
the old joke: ñHow do you get to Carnegie 
Hall?ò The answer: ñPractice. Practice. Prac-
tice.ò Obviously, you canôt take advantage of 
an opportunity if you donôt have the skills.  Itôs 
a good recipe for success, but it doesnôt reveal 
the secret main ingredient . 
 
A funny old song from Frank Sinatra gets us 
little closer to the answer.  Do you remember 
these lyrics from High Hopes ? 
 
 Just what makes that little old ant 

 Think heôll move that rubber tree plant 

 Anyone knows an ant, canôt 

 Move a rubber tree plant! 

 
 

I love that song because a stanza later we learn the 
ant CAN:  ñOops there goes another rubber tree 
plant.ò  Is having ñhigh hopesò the secret ingredient?  
No, but it gets us closer to it.  You see, the ant suc-
ceeds because he doesnôt know that he can fail. 
 
Think about some of the people you know who are 
successful.  What is it that makes them big achiev-
ers?  What traits do you associate with them?   
 
When I ask this question of my audiences I fre-
quently hear the following ingredients: Courage, Per-
severance, Enthusiasm, Discipline, Confidence, Deci-
siveness, Self-reliance, Responsibility, Focus, Ambi-
tion, and Optimism. 
 
All of these are certainly traits of successful people, 
but which one is the overriding characteristic?  Which 
one is the main ingredient? None of the above! 
 
Thatôs right ï none!  Yes, they are all important, but 
there is one ingredient that makes the cake, and that 
is simply your belief  that you will succeed.  Itôs 
called Self-Efficacy.  Your belief in your ability to 
achieve what you seek is the biggest part of actually 
getting there.  The best part is that self -efficacy is a 
trait that can be acquired at any age.  
 
We acquire a sense self-efficacy in four ways.  The 
first way is cumulative.  With each success we 
achieve we add a new layer of confidence in our-
selves. The second way is through observation.  
When we see someone similar to ourselves succeed, 
we realize that we can too.  The third way is con-
trolled by our attitude.  A positive attitude enhances 
our belief in our abilities whereas a negative one de-
stroys it.  The fourth way is from the encouragement 
of others who believe in our ability to succeed.  This 
is where you as an effective manager can help your 
people succeed.  Tell them that you believe they can 
meet their goals and you will help them believe it 
too. 
 
Robert Evans Wilson, Jr. is a motivational speaker and humorist.  He 

works with companies that want to be more competitive and with peo-

ple who want to think like innovators.  For more information on 

Robert's programs please visit www.jumpstartyourmeeting.com. 

National Association of Supervisors for Business Education 

http://www.jumpstartyourmeeting.com/
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Bielenberg (IA); Middle rowðMary Nemesh (MD), Anna Nemesh (MD),  Deborah 
Seehorn (NC); Back rowðEdith Duncombe (NC), Laurie Urich (CO), Bonnie 
Siebert (NE), Todd Farr (CA), Kara Burkett (TN), Susan Brooks (TN) 
Maurice Henderson (MI), Lee Marcoux (CT), and Sandra Porter (AR)  not pictured 

PRESIDENT Barb Bielenberg  
Head Teacher, Business Education Dept. 

Sioux City Community School District 
1121 Jackson Street - Sioux City, IA  51105 

712.279.6644 Office; 712.279.6747 Fax 
712.259.3196 Cell 

bielenb@sioux-city.k12.ia.us or 
bielenb46@yahoo.com 

 
PRESIDENT-ELECT Kay Orrell  

Project Manager,  
Bus. Ed. Tech. Prep. Resources Consortium 
800 S. College Dr. - Santa Maria, CA 93454 

805.922.6966 Office; 805.349.9594 Fax 
korrell@hancockcollege.edu 

 

VICE PRESIDENT Kelly Scholl  
Dept. of CTE 

Bus. & Office Technology Supervisor 
Bismarck, ND 58505-0610 

701.328.2286 Office; 701.328.1255 Fax 
kscholl@state.nd.us  

 
SECRETARY         Todd Farr  

Coordinator, Special Projects 
Santa Clara County Office of Education 
Regional Occupational Programs South 

700 West 6th Street, Ste. L 
Gilroy, CA  95020 

408.842.0361 Office 
tfarr316@aol.com or todd_farr@sccoe.org  

 

TREASURER       Sandra Porter  
Associate Director, Workforce Training 

Arkansas Department of Workforce Education 
#3 Capitol Mall, Suite 404 

Little Rock, AR 72201 
501.682.1809 Office 
501.682.1501 Fax 

sandra.porter@arkansas.gov 

NEWSLETTER EDITOR   Susan C. Brooks  
Memphis City Schools 

Division of Careers, Technology, and Adult Ed. 
Bond Building, Room 213 

2930 Airways Blvd. - Memphis, TN 38116 
901.416.8041 Office; 901.416.7543 Fax 

brookssusanc@mcsk12.net  

 
PAST PRESIDENT Lee Marcoux  

Business & Finance  
Technology Education Consultant 
165 Capitol Avenue, Room #363 

 Hartford, CT 06106 
860.713.6768 Office; 860.713.7049 Fax 

lee.marcoux@ct.gov   

Memphis City Schools 

Division of Careers, Technology & 

Adult Education 

Phone: 901.416.8041 

Fax: 901.416.7543 

E-mail: brookssusanc@mcsk12.net 
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WEBMASTER   Barb Beadle  
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Indianapolis IN 46256 

317.213.3426 Cell 

barbarakbeadle@gmail.com 
 

PARLIAMENTARIAN  

Maurice Henderson  

BPA Coordinator 
Eastern Michigan University 

Ypsilanti, MI 48197 
734.487.1700 Office 
734.487.4329 Fax 

maurice.henderson@emich.edu 
 
 

INCOMING VICE PRESIDENT 
Laurie Urich  

Program Director 
Business & Marketing Education 
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Denver, CO 80230 

720.858.2746 Office 
303.904.2545 Fax 
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