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Jean Kyle
Onbehaf of NASBE
it is my pleasure to
greetdl Busnessand
Marketing education
supervisorsand oth-
erssupportive of our
profession.

Celebrate CTE week February 12-18, 2006. For
awealth of ideason how to fully participate, visit
the ACTE web site at:  www.acteonline.org/
career_tech week. Thiscelebrationisawonder-
ful way to let your community know more about
CTE and theimportance of CTE programsat the
local level. Thisweek offersaperfect opportunity
to show the many skillsand abilitiesthat students
achieveinbus nesseducation coursesand programs.

The ACTE National Policy seminar March 6-8,
2006 in Washington, DC offersan exceptiona op-
portunity to get the latest information on what is
happening with career and technical educationin
Washington and offers CTE leaders achanceto
share their views with policymakers. Thisisa
chanceto makeadifference, for detailsand regis-
tration materials visit the ACTE web site:
www.acteonline.org. It would begreat to seeas
many NASBE membersaspossible participatein
thisimportant event.

Theannua ACTE conferencewasin Kansas City,
Missouri December 7-10. Despitethelast-minute
relocation of the conference because of hurricane
Katrinaand the 12 inchesof snow that greeted our
arrival in Kansas City, it wasasuccessful confer-
ence. Membersenjoyed amyriad or professiond
devel opment activitiesincluding the chanceto net-
work with colleaguesfrom other states.

--continued in column 2--

President’s Corner, continued from column 1

NASBE eventsfor the ACTE conference week
began withthe NASBE RA P sess on on Wednes-
day afternoon. We were again fortunate to have
Prentice Hall Career and Technology Divisionas
our sponsor for our refreshments, which were spec-
tacular. Wewereddighted that Brandon Elliott rep-
resenting Prentice Hall wasabletojoin usfor this
time of sharing of newsfrom our membersfrom
around the country. Wewere al so pleased that Jan
Treichel, NBEA Executive Director, Cynthia
Greene, NBEA President, Jean Buckley, FBLA
CEOQ, Vickie Thomas, representing BPA attended
theinformativeand beneficia sesson.

continued on p. 2
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President’s Cor ner

continued from Page 1

On Thursday conference attendees enjoyed the
lively presentation by opening keynote speaker cul-
turd anthropol ogists Jennifer Jameswho reminded
usof that despiteawide diversity of experience
and culture thereis so much common ground on
whichtobuildimprovementsfor sudents. Through-
out the day there many interesting and varied ses-
sionsavailablefor attendeesto chosefrom. There
was also the vendor exhibitswhich had much to
offer by showingthe“latest and greatest” intech-
nology and equipment. Our day concluded with
our NASBE Dutch-treat socia, whichincluded a
fabulous dinner at thelegendary Kansas City res-
taurant the Hereford House. It wasagreat way to
visitinformally with other NASBE membersand
guestsand wasahighlight of theweek.

Friday started with an engaging message by Tom
Vander Ark, Executive Director of the Bill &
Melinda Gates Foundation’seducation initiative.
The day was packed with additional concurrent
sessionsand mesetingsfor NASBE andthe BED of
ACTE. Weenjoyed amotivation speaker, humor-
it Michadl Aronin, at theopening BED meeting.
On Friday afternoon the BED Awards session hon-
ored CTE students, and Award of Merit winners
including Mr. Tom Cunningham of Glencoe/
McGraw Hill; and outstanding ServiceAward win-
nersDianna Carpenter (West Virginia) and Diane
Villagomez (Horida).

On Saturday we had another outstanding opening
keynote speaker, humorist Mary Feeley who en-
tertained and informed us and set an upbesat pace
for theclosing day of the conference. Our NASBE
bus ness meeting washeld, and the el ection of our
incoming date of officersfor NASBE wasaccom-
plished. Congratulationsto thesemembers. Presi-
dent KaraBurkett, LeeMarcoux, President Elect,
Katherine Cliatt, Secretary, Mabel Burchfieldand
Treasurer, Colleen Hunt. Pleasejoin meinthank-
ing these peoplefor their willingnessto takealead-
ershiproleinour professiond organization.

Asl near the conclusion of my time as President
of NASBE | wish torecognizeand thank and my
officer teamfromthisyear: Debbie Seehorn, Kara
Burkett, Katherine Cliatt, DianeVillagomez, Sherry

Franklin for the hoursthat were givento NASBE
and the advancement of businesseducation at all
levels. Each of you havegivenfredly of your time
and talentsto make our organi zation successful. |
aminyour debt for asssting meinthe accomplish-
ment of our program of work for NASBE. Thanks,
also, to our ACTE-BED President Mary Nemesh
for her assistance to NASBE, and her work on
behalf of the associ ation and business education.

April isright around the corner and that meansitis
timeto preparefor the nationa conferencefor bus-
ness education that ishosted by NBEA in Tampa,
Florida. For detailsonregistrationvisittheNBEA
websiteat: www.nbea.org. Thepreiminary sched-
ulelookspromising for conferencefilled with ex-
ceptional professional development opportunities
and the chanceto participatein NASBE activities
and events. Oneof the highlightswill beakeynote
Nathan Dunganwhowill talk about financid literacy
whichis currently a“hot topic” for most states.
Nathan has been alongtime supporter of business
education in Minnesotaand we are delighted that
thiswill bean opportunity for alarger audienceto
hear hismessage.

Whether itislocal, state or federal, fundingisan
issueof basicconcernfor CTE. Thefedera fund-
ing issueremainsunsettled asthe Congresshasin-
creasingly difficult budget choicesto make, includ-
ing those in education. Each of us must be pre-
pared to do our part to communicate the impor-
tance of strong career and technical education sys-
tems. We must demonstrate to decision makers
through strong evidence that CTE programs are
accountablefor theinvestment made. Wemust show
that contextual learning and integrated academic
content make animportant differenceinthequality
of education for many students and add valueto
thequality of lifein countlesscommunities.

Best wishesfor continued successthisyear and thank
youto al of youfor all that you do to move busi-
nesseducation to the next level of excellence. As
NASBE president for the 2005-2006 year, please
let meknow of your idess, issuesand concernsfor
businesseducation
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Obituary Information

Huland D. Miley Jr.

A lifdong resident of Denham Springs, aretired
teacher and Dir ector of BusinessEducation
withtheL ouisana State Department of Edu-
cation, passed away Sunday, January 1, 2006,
a hishome, Hulandwas 75. Huland issurvived
by hiswife PaulaMiley, 30976 LA Hwy 16,
Denham Springs, LA 70726.

Above, fromleft: Colleen Hunt, lowa, Denise
Rosaland, Wisconsin, and Jean Kyle, Minnesota
aACTEinKansasCity

NASBE Webmaster
Barb Beadle (IN Dept. of Ed.)

VisittheLesson Plan Library at ACTE
website for Business L esson Plans:
http:/Amww.acteonline.org/resource_center/Ipl/

bug.cfm

. J

Outstanding BusinessEducation Sudent
Award Winners

December, 2005-ACTE
Colleen Hunt, AwardsChair

Region One
Secondary Megan Elizabeth Myers—
West Muskingum High

School; Zanesville, Ohio

Post Secondary  Clayton T. Lange—Wright
StateUniversity-Lake
Campus, Celina, Ohio

Region Two
Secondary Hannah Elizabeth Jefferson—
Bracken County High

School; Brooksville, Ken-

tucky
Post Secondary  Noentries

Region Three
Secondary MéeindaMcNett— Lincoln
High School; Wisconsin

Rapids, Wisconsin
Post Secondary  Noentries

Region Four
Secondary CharlotteMuse; Lonoke
High School; Lonoke,

Arkansas

Post Secondary  Bradley Neal Howard—
Hendrix College; Conway,

Arkansas

Region Five

Secondary AngdaJdeneReynolds,
Wood River Rurd High
School; Wood River, Ne-
braska

Post Secondary  DanidleE. Tolentino, Cdli-
forniaState Universty;
Fullerton, Cdlifornia
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New Partnership Encourages Innovation and Creativity
in FBLA-PBL Membersdl

FutureBusinessL eadersof America-Phi Betal ambda

Partner swith the Electr onic Retailing Association!

Thereisanamazing NEW opportunity for thein-
novativeyoung“ Thomas Edisons’ who aremem-
bers of Future Business L eaders of America-Phi

BetalLamda(FBLA-PBL). TheElectronic Retail-
ingAssociation (ERA), in partnershipwith FBLA-
PBL, has created the Invention Showcase—an ex-
citing new competitionthat offersAmerica syoung-
estinventorsachancetoturntheirideasinto areal-
ity. Thisprogram, another example of thewonder-
ful opportunitiesavailableto FBLA-PBL members
, Ispoised for success.

Thelnvention Showcasewas announced during
FBLA-PBL’s National Fall Leadership Confer-
encesinNovember and providesFBLA-PBL mem-
bers an exclusive opportunity to participatein a
nationwideinvention contest. Thiscontest islook-
ing for the best new product or ideathat an FBLA-
PBL member thinks he or she could present to a
panel of judgesfor achanceto win $20,000!

Theprogram, whichisaccepting invention submis-
sonsuntil March 15, will announceitstop 12 find-
igsinApril. These 121ucky individudswill beflown
to Washington, DC, for thefina national competi-
tionin May. Inour nation’scapital, infront of in-

vention experts, FBLA-PBL'sleadership, and the
national media, thegrand prizewinner will be se-
lected and awarded $20,000 in prize money. In
addition, three runner-up contestantswill receive
$2,500 each. The contest will have sections for
FBLA-ML, FBLA, PBL, and combined advisersy
Professond DivisonMembers.

ERA hasbeen hel ping hundreds of new inventors
sl millionsof productson TV, onthelnternet, and
inretail stores. Someof ERA'smembershavesold
billionsof productsand are currently multimillion
dollar corporations. The Showcase sprimary part-
ner, Koeppel Direct, isacompany that beganasa
small entrepreneuria shop that hasquadrupled its
revenueinjust the past 12 months. In addition to

thisprogram, ERA dsowill sponsor an FBLA-PBL
competitive event for the 2006 National Leader-
ship Conferencein Nashville, Tennessee.

FBLA/PBL Sudent Organization
CEO Jean Buckley
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ACTE BUSINESS EDUCATION DIVISION STUDENT ORGANIZATION AWARDS
Spring 2006

Please sharewith all potential nominators

There are many students who are involved with career and technical education student organizations and are excellent
candidates for national recognition. However, it takes someone to recognize this and to nominate these students. |f you
areacurrent member of the BusinessEducation Division of ACTE you may nominate astudent for the Student
Organization Awards. Your current member ship number must be on thenomination form and will beverified.

We will recognize secondary and post-secondary students who exceed aminimal rating for these awards. One award
will be given for each region of ACTE for the secondary level and one for the post-secondary level. Pleasefeel freeto
make copies of the application to share with other professionals, or contact the committee chair for additional copies.

Colleen Hunt

lowa Department of Education
Grimes State Office Building
DesMoines, |A 50319-0146
colleen.hunt@iowa.gov

Work: 515-281-0319

Fax: 515-281-6544

Thank you for your support of student organizations.

ACTE BUSINESSEDUCATIONDIVISION
OUTSTANDING BUSINESSEDUCATION STUDENTSAWARDS

CRITERIA

This award is designed to provide recognition to five secondary and five post-secondary outstanding students who
have demonstrated |eadership potential through enrollment in business courses and involvement in career and technical
student organization activities as well as the school and community.

ELIGIBILITY

Secondary or post-secondary students must be nominated by a member of the Business Education Division of the
Association for Career and Technical Education (ACTE). The nominee must be alocal, state, and national student
member of Business Professionals of America, Future Business L eaders of America-Phi BetaLambda, or Pi OmegaPi at
the time of the nomination. The students must be enrolled in school through December of the school year of nomination
and must not possess a baccalaureate degree prior to that December. One secondary and one post-secondary student
per ACTE regionwill berecognized.

REGULATIONS

1 Theaward entry form and supporting documentation for the nomination must be postmarked no later than June 1 of
the current school year.

2. Members of the student organi zation committee of the Business Education Division of ACTE will screenthe
materials of the nominees.

3. Notification to the recipients of the award will be made by October 15 of thefollowing school year.

continued on page 7
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10.

ACTE BUSINESS EDUCATION DIVISION STUDENT ORGANIZATION AWARDS

The recipients of the award will be recognized at the opening session of the Business Education Division at the
annual ACTE Convention in December of the school year following nomination. The recipientswill beresponsible
for all travel expensesif they attend the ACTE convention. Attendance at the ACTE Convention by therecipientsis
not mandatory to receive recognition.

All materials must be typewritten. The following must be submitted in oneletter-size manilafolder by the postmark
deadline of June1:

e Fivecopies(origina and/or copy) of therating sheet with nominee information block completed.

e Fivecopies(origina and/or copy) of the completed entry form.

e Fivecopies(original and/or copy) of aone-pageletter of application for the award from the nominee.

e Fivecopies(origina and/or copy) of abrief (not to exceed two pages) resume of the nominee.

e Fivecopies (original and/or copy) of aone-page essay written by the nominee outlining his’her success and
future career plans, and how involvement in business courses and a career and technical student organization

has enhanced the student’s leadership and professional development.

e Fivecopies(origina and/or copy) of oneletter of recommendation (not to exceed one page) from the nominee's
business education teacher or career and technical student organization local or state advisor.

e Theabove materials should be paper clipped into five sets. One copy of each document makes up a set.
Photographs are not allowed. No other materialswill be accepted. Materialswill not be returned.

The nomination materials should follow the same sequence given on the rating sheet. If information is not available
for aparticular criterion, include a statement to that effect.

Judges must deduct 1 to 10 points from the scores of nominees who submit materials by the stated deadline but do
not adhere to the award guidelines for the submission of proper materials.
Nomineesfailing to submit the proper materials by the stated deadline will be disqualified.

The letter of application, resume, and essay must be prepared by the student member — not teachers or advisors.
Teachers or advisors should serve as consultants to ensure that these materials are well organized, contain
substantiated statements, and are written in a business style.

PROCEDURE
Criteriafor selection of the nominee should include:

Business course(s) or program(s) in which the student is currently enrolled or has completed.

Years of participation in career and technical student organization activities.

Extent of participation in conferences sponsored by the local, state, and national associations of the career and
technical student organization.

Officer and committee chair positions held in the career and technical student organization.

Participation in school and community activities.

Awards and honors received.

Career plans.

The materials submitted should address the above criteria

JUDGING

There will be a panel of judges from the student organizations committee of the Business Education Division of ACTE.
Judges will use the rating sheet attached to these guidelines to evaluate the materials submitted by the nominee. Sudents
must achieve an aver agerating from thejudgesof at least 70 pointstoreceivetheaward. All judges decisionsarefinal.

NASBE Newsletter February, 2006 6




ACTE BUSINESS ED. DIVISION STUDENT ORGANIZATION AWARD ENTRY FORM

(Revised 07/7/05)
ACTE BUSINESS EDUCATION DIVISION
Entry Form for Outstanding Business Education Student Awards

Secondary ]
ACTE Region Post-Secondary [
Mame
Complete home address
MNarme of School
Complete Address of School
Home Phons School Phons E-mail
Career and Technical Student Organization Membership:
[] Business Professionals of America [] Future Business Leaders of America-Phi Beta Lambda

[ ] PFi Omega Pi
Member of Business Education Division of ACTE Making Momination:

Mame State

ACTE current membership numbser

Complete home address

I certify that the affached nomination materials are my own wark

Signaturs of Student/Momines

FOR OFFICE USE: POSTMARK MO LATER THAN

JUNME 1, 2006, AND MAIL TO:
Date Postmarked Colleen Hunt, Consultant

] (5) entry form Iowa Department of Education

[ (5) letter of application Grimes State Office Building

[1 (5) résumé Des Maines, I& 50319-0146

[] (5) essay Phone: (515) 281-0319

L1 (5) letter of recommendation Fax: (515) 281-6544

[] (1) letter-size manila folder E-mail: colleen.hunt@iowa.gov

other:

NASBE Newsletter February, 2006




ACTE BUSINESS ED. DIVISION STUDENT ORGANIZATION AWARD RATING SHEET

{Wewrbed OF S 7 05
BLTE BEUSINESS EDUCATION DINVISION
Outstanding Business Education Stoudent Awards Rating Shest
Foints ghren mizy range bebween zero and the masmum number indicated.
BUSINESS COURSES FROGREAMS
Business oowrse{s) or program(’s) cerre=ntly =nrodl=d/oompl=ted ——— 10
CAREEE & TECHNICAL STUDENT QHGANTIZATION LEADERSHIP AND INWOLVEMERNT
Yean{s) of membership 5
Local offices) holdingheld 1
Stab= andor mational officeis) holding thekd ]
Committes ohair posibonss) fokdinghald i[1]
afrendance af siabe legdershio conferences 5
dtendance & nabonal leadership confersnces 5
Participation in competitve svents on the st jeeel 5
Participation in compatitee avents on the naticnal el s 1
OTHER LEADERSHIF ROLES
Parfticipation in ot schiood sckreld=s 5
Partkcipafion in community ackeies )
#wards and oGS 5
Caresrglans - ]
FETERLALS FORMAT
Enformation follows sequence of rating sheet ]
Clear amd concise presestmtion of facks with
logical amangement ]
Corrsct gramimar, panchaation, spellisg, and
acceptable business skyle s 15
Somiree Information
Tio = completed Dy normines; S5O 100
Marme
Tokal poinks
4CTE Eegion deducted for nok
adhearing to
reguiations
Secondary [ ] Post-Secondary [ Final Senre
Judge’s Sgreaber
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NBEA NASBE EVENTS NASBE SOCIAL -Hereford House, KC

Pleaselet usknow if you will beattending these
eventsaswe will need countsfor meals/food.
Copy thispageand E-mail Jean Kyle, NASBE
President at: Jean.Kyle@state.mn.us

WEDNESDAY,APRIL 12

O 830A.M.-11:30A.M.

NASBE BREAKFAST & RAPSESSION oy £
Courtesy of Thomson/South-Western Deb Seehorn, (NC), Ann
Communication sessionfor stateand local
supervisorsconcerning bus ness education trends
andissues.

Presiding: Jean M. Kyle, Minnesota Department
of Education, Roseville, MN (NASBE President)
L ocation: Tampa Convention Center Room 13

1.4
aNemesh (MD)

O 1.30PM.-230PM.

NASBE OFFICER TRAINING

Presiding: Jean M. Kyle, Minnesota Department
of Education, Roseville, MN (NASBE President)
L ocation: Tampa Convention Center Room 6

THURSDAY.APRIL 13

O 6:00P.M. NASBE SOCIAL
Sponsored by Glencoe/McGraw-Hill
L ocation: To be Determined

FRIDAY,APRIL 14

O 7.00A.M.-8.30A.M.

NASBE EXECUTIVE COMMITTEE
MEETING

Presiding: Jean M. Kyle, Minnesota Department
of Education, Roseville, MN (NASBE President)
L ocation: Tampa Convention Center Room 6

O 3:45PM.-4:45PM.

NASBE BUSINESS SESSION

Presiding: Jean M. Kyle, Minnesota Department
of Education, Roseville, MN (NASBE President)
L ocation: TampaConvention Center Room 7

Colleen
Hunt (1A)
and Jean

Kyle -
(MN) Barb Bidenberg(IA), MauriceHenderson (M), Kara
Burkett (TN)

NASBE Newsletter February, 2006 9




Business Professionals of America

Business Professionals of America is Pleased
to Announce the Appointment of Marty
Richards to the Position of President & CEO.

A native of Spartanburg, South Carolina, Mr. Richards
received aBA in English and Political Sciencefrom
Wofford College and a Mastersin Political Science
and Public Policy with graduatelevel coursework in
Public Administration from Ohio State University.
Recently he completed a certificate in Fund-raising
Management from Indiana University’s School of
Philanthropy and is currently a Master’s candidate
in the Philanthropic Studies Program at Indiana
University.

He has served asthe economic planner for Greenville
County, South Carolina; Chairman of the Political
Science Department at Spartanburg M ethodist
College; apoalitical scienceingtructor at the University
of South Carolina Spartanburg; and co-manager of
the 1992 US Senate campaign of former
Congressman Tommy Hartnett. Most recently he
served as the Executive Director of the Spartanburg
Technical College Foundation.

Mr. Richards brings extensive experience and a
proven track record to our organization. Heisaware
of who we are and the value we place on every
member. “Having spent the past eleven years asthe
head of acommunity college foundation, wherefund-
raising was my primary focus, | am now looking
forward to spreading my wings and working for the
highly respected Business Professional s of America.
As President of BPA,| plan to continue
utilizing important skills learned in years of
development and fund-raising, but with a flair for
creativity in marketing, management, and events, |
hope to energize and bring new ideas to the
organization. | am excited about the educational focus
of BPA and am hopeful that | can be acreativeforce
for the organization. | ook forward to meeting many
of you asweall work together for growth, enhanced
educational opportunities, a stronger organizational
presence in the business community, and a greater
understanding of the benefits BPA has to offer to
our young people and their future employers.”

Mr. Richardshasdemonstrated hiscivic responsibility
by serving on numerouscultural, artistic, athletic, and

community service organizations.
Heisamember of Who'sWhoin
America, Who'sWho inthe South
and Southwest, Who'sWhointhe
World, and a lifetime member of
America sRegistry of Outstanding
Professionals.

Business Professionalsof Americaand Senior
Centers of Tennesseg, Inc.
CommencePartner ship

Business Professionals of America is pleased to
announce the formation of a partnership with Senior
Centers of Tennessee, Inc. This partnership will
enable students from BPA chapters the exciting
opportunity to work asinterns and volunteerswith a
sizeable non-prafit organization. The partnershipwill
serveasatool for studentsto gain additional exposure
to and a heightened understanding of business
concepts, and the components of running a large
organization.

As the program becomes more defined through
ongoing conversations and meetings with the staff
and directors at Senior Centers of Tennessee, BPA
studentswill havethe opportunity towork intheareas
of management, information technology, finance,
graphic design, and marketing.

This is an exclusive partnership for Business
Professionals of Americastudentsonly. BPA students
will greatly benefit from their interaction with seniors
as they are exposed to the benefits of inter-
generationa learning. Thiswill give students many
wonderful andimportant lifeskillsthat will compliment
the business skillsthey arelearning in the classroom.

Business Professionals of America Launches New
Gift Program by Marty Richards, President & CEO,
National Staff

Business Professionals of America has launched an
important new gift program that they would like al
of their friends and supporters to be aware of. The
program allowsindividuals or businesses to make a
tax-deductible gift to Business Professionals of
Americaasaway of paying tribute or memorializing
someone important to them.

NASBE Newsdetter
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Business Professionals of America, continued

In exchangefor the gift, the honoree or the family of
one being remembered, receive a special note from
Marty Richards, President of Business Professionals
of America, informing them of the gift. Thenoteisa
personal expression of caring and warmth and
explainsthe good work the gift receivedin their honor
or remembrance will perform. The note also lets
them know who made the gift should they like to
acknowledge the gift aswell.

These gifts are a perfect way to honor someone for
their Birthday, at Christmas, Valentine's, Easter,
Chanukkah, Mother’s, Father’sor Grandparents Day.
It is aso a special way to memorialize someone at
the time of their passing.

Additionally, the donor receivesathank you and tax-
receipt from Business Professionals of America
acknowledging their gift. All gifts will be listed in
Business Professionals of America’'s quarterly
publication, the COMMUNIQUE.

If you are committed to the educational programs,
mission, and vision of Business Professionals of
America, then thisunique gift programisthe perfect
way to show you care for someone and at the same
time support the organization you care about. The
recipientsof your generosity will be pleased to know
that your gift will be working to assist thousands of
students across the United States with their career
and educational goals.

For additional information feel freeto contact, Marty
Richards at 614-895-7277, ext. 106 or at
mrichards@bpa.org. Gifts should be sent (Please
make checks payable to Business Professionals of
America) to Business Professionalsof America, 5454
Cleveland Avenue, Columbus, Ohio 43231.

These transactions can also be completed over the
phonewith acredit card. Please call Crystal Eastwood
at 614-895-7277, ext. 101 and have your credit card
information readily available. Please note the purpose
of your gift and to whom an acknowledgement of your
gift should bedirected to.

Shop at Albertson’s to Benefit BPA

Shoppersat Albertson’swill soon beableto usetheir
Preferred Savings Card to benefit Business
Professionals of America. Using a code assigned to
BPA, they can link their card to BPA by completing
a form. Subsequently, each time they shop at
Albertson’s and use their Preferred Savings Card, a
percentage of their sale is donated to BPA.

Business Professionals of America (BPA) and
the National Technical Honor Society (NTHS)
Forge a Partnership

BPA and NTHS are pleased to announcethe creation
of amutually beneficia partnershipthat will promote
educational excellence in the United States. Both
organizations will be working together to reach the
following objectives.

e Build astronger image for career and technical
education

e Encourage and reward higher scholastic
achievement

e Promote organizational growth for BPA and
NTHS

e Bringincreased recognition to both organizations

e Provide significant recognition for BPA
professional memberswho promote educational
excellence

o Offer extended services, benefits, and programs
to BPA and HTHS members and member
schools

e Encourage the sharing of ideas and resources
for the mutual benefit of both organizations

e NTHS recognizes the importance of active
Career and Technical Student Organization
membership and will strongly encourage
membership in these organizations asastandard
for NTHS membership

e Each confirmed national BPA member who joins
HTHSwill receive additional recognition

Thedesireof both organizationsisthat the partnership
will resultinthe endorsement and promotion of NTHS
by BPA to itsmember schools, and will allow HTHS
to participate in BPA events and conferences as an
essential team member.

NASBE Newdetter
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National Sandar ds Reflect Broad Business Context

By James R. Gleason, Ph.D.

Responding in part tothe Career Clustersinitiative
of the State Directorsof Career and Technical Edu-
cation, MarkED/Career Paths hasidentified four
of the 6 Clustersto be of particular interest dueto
their focus on business enterprise. Research indi-
catesthat career opportunitiesinthesefour clusters
areclosdy rdated inthat they utilizeacommonbase
of corebusinessskills. Theseclustersinclude:

) Business, Management, and Administration
2) Finance

3) Hospitdity and Tourism

4) Marketing, Sales, and Service.

Viewed together, these clustersrepresent acom-
prehensive business administration model sup-
ported by aset of core businessconceptswith spe-
cialized skillsand conceptsfor each of thefour ca-
reer clusters. Thisapproach pardlelsatypica col-
legebusinessadministration program inwhich stu-
dentsselect specific mgorsor areas of speciaiza
tion.

In June 2005, MarkED/Career Pathsreleased
thefirstinaseriesof reportsthat ultimately will de-
fineboth marketing and bus nesseducation within
the broader parameters of the new business ad-
ministration modd. Thisfirst phaseof acontinuing
curriculum research initiative addressed awide
range of career options in career areas such as
marketing, finance, hospitality, human resources,
accounting, entrepreneurship, and administrative
support. Based on 32 industry focus groups con-
ducted in 8 states, theresearchidentified curricula
content critica toall sudentsinterested invirtually
any businesscareer, and additiona content critica
to marketing students. (Additional research now
underway will identify additional content critical to
bus ness studentsinterested in other career aress.)
This content has been organized into knowledge
and skill statements (standards), performanceee-
mentsand performanceindicators.

Sandards

The 11 core bus ness standards, or knowledge and
skill statements, are broad-based content standards.
They identify what students should know and be
ableto do asaresult of instruction in any of the
business-related clusterswithintheoveral business
administration model. These statements encapsu-
latethe overarching intent/purpose of awork func-
tion. Six additional standards represent critical
knowledge and skillsfor the marketing cluster.

Perfor mance Elements. Each knowledgeand
kill statement iscomposed of multiple performance
elements, each of whichisfurther defined by per-
formanceindicator s(competencies) that are spe-
cific work-based actions—either knowledge or
ills

Curriculum Sructure

Thecurriculumfor each cluster isdividedinto four
tiersof specificity: thebusinessadminigtration core,
the cluster core, the pathways, and the pathway/
career specialties. Specifically, each cluster isde-
fined intermsof career pathwaysthat arefurther
defined by specific, closely related careers. For
example, thefinance cluster encompassespathway's
such asbanking, insurance, and businessfinancial
management. Thelatter pathway consstsof career
specialtiessuch asaccountantsand financial ana-
lysts. Each cluster issimilarly defined by itsown
pathwaysand careers.

Phasestwo and three of the current curriculum
researchinitiativewill review and revisethe struc-
tureof each clugter through extengveindustry-based
research of business careersand pathwaysacross
al four clusters. Modificationsto theexisting struc-
turearelikely.

Tier 1: BusinessAdministration Core. The
busi ness administration core consists of content
common acrossthefour clustersof interest. Data
frommorethan 200 bus nessparticipants, dongwith
exhaudtive secondary research, resulted in hundreds
of specific content suggestions. Content recommen-
dationsthat support all four clusters providethe
basisfor the e even common standards (knowledge
and kill statements) addressing:

» Communications

* Economics

* Emotiond Intelligence

e Financid Analyss

» Human Resource Management

* |nformation M anagement

*BusinessLaw

* Strategic Management

* Marketing

* Operations

* Professiona Development

Each of the above areasisfurther defined by a
comprehensvestandardsstatement that issupported
by aseriesof performanceindicators(primarily con-
ceptsand cognitiveskills). Additiona foundational
content required of al 6 career clusterswasinfused
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National Sandards, continued

throughout the curriculummodd, including:
* Academics
* Problem solving and critical thinking
« Information technology applications
* Systems
« Safety, hedlth, and environment
» L eadership and teamwork
* Ethics
« Employability and career development
* Technicd kills

Itisparticularly important to note that the above
listsarenot listsof recommended courses. Rather,
each standard represents content that should be

embedded in the course of study for al studentsof
business. The marketing standard in the business
adminigtration core, for example, includesonly two
performanceindicators. Theimplicationisthat all
busi ness students need to understand the market-
ing concept and have a basic knowledge of the
marketing functions. However, not al businessstu-
dentsrequirein-depth knowledge of marketing or
specific marketing skills. Similarly, thefinancia
anaysisstandard includesavery small number of
accounting competencies appropriatefor all stu-
dents. Themgjority of these competenciesareiden-
tifiedinthefinancecluster and aredesigned for those
gudents“mgoring” inthefinancearea[Learnmore
about the new BusinessAdministration model at
www.Career-Paths.org (curriculum/standards

page).]

Clubhei Gore
Carvuram pmsbesd b coprimin

HAsminese Adminkirmion Cearp
Lo ol il
iy prw e e ¢y = Ay - Sl g

Thrrirck v :nepesy ks edres ps e@ byl e v sl e me
iy g v 0 B . inchciers v o ool e il sod ey sl peailn

Sincetheactua scopeof content recommended
for each of these core standardsisrelatively gen-

era, much of it might be delivered as* principlesof
business’ and “ businessmanagement” courses, or
embedded withinamarketing (or other cluster) se-
guence of courses. These core business standards
represent tier one of the curriculum model that re-
sulted from thefirst phase of research.

Tier 2: Cluster Core. Thesecond tier of spe-
cidization representsthe skillsand knowledgethat
arecommonto eachindividua cluster, but that are
not commontodl four dusters. Themarketing clus-
ter coreisbased on marketing functionsidentified
intheliteratureand fromtheinput of industry rep-
resentativesemployed in marketing positions. The
marketing coreiscomposed of thefollowing six
arees.

* Didribution

» Marketing Information Management

*Pricing

* Product/Service Management

* Promotion

*SHling

Tier two marketing standards, along with the
business core, provide the broad content basefor
al marketing students, including thoseworking at
entering the profess on and thosefocused on higher-
level management positions. A Smilar set of tier two
cluster standardsisunder development infinance,
hospitality/tourism, and businessmanagement/sup-
port (i.e., the business, management and adminis-
tration clugter). (Nomendaturefor theseclustershad
not beenfindized at presstimeandislikely tochange
based on additional research.)

Tier 3: Pathway Content. Thethirdtier further
defines each cluster in terms of broad-based ca-
reer areascdled pathways. Examplesof pathways
within themarketing cluster might include occupa-
tiona areassuchas:

» Merchandisng/Buying

» Marketing-Information Management/Re-

search

* Professona Sdling

* Entrepreneurship

In phasetwo of thiscurriculum research, which
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National Sandards, continued

iscurrently underway, specific pathwayswill be
identified. Each of the pathwaysrecognizedinthe
final report (planned for June, 2006) will be sup-
ported by specidized performanceindicators. Simi-
lar pathwayswill bedevelopedin each clugter. Path-
way examplesmight include accounting, banking,
|odging management, human resources, or admin-
istrative services.

Tier 4: Career Specialties. Thefinal tier of
specidization containscurriculum content uniqueto
aproduct or service. Intheprofessiond sdlling path-
way, for example, career opportunitiesmightinclude
speciatiessuch asred estatesdes, industrial saes,
or pharmaceutical sales. Other examplesmight in-
cludethe addition of specialized product or opera-
tionsknowledge such asgpparel /fashion or services
marketing.

AcademicIntegration

Business administration embracesmany critical,
chalenging career fields, many of which apply eco-
nomic concepts, psychology, and sociology. A suc-
cessful businesscareer dependson the gpplication
of mathematicsand Englishlanguageprinciples, the
useof scientific problem-solving skills, and theap-
plication of computer technol ogiesto businesssitu-
ations. Giventhecurrent educational environment,
withitsemphasison traditiona academicsand col-
lege preparation, particular attention wasgivento
rel ated academic standards throughout the devel -
opment of the businessadministration model. Na-
tional standardswere carefully reviewed for each
of thefollowing academic aress.

* Languagearts

» Mathematics

* Social Sciences

* Socia Studies

Although core academicshavefor many years
been integrated throughout marketing and business
curricula, itisparticularly important today that all
businessand marketing faculty accept responsibil-
ity for:

* Reinforcing key academic skill sthroughout

theteaching/learning process.

» Embedding critical, industry-validated aca-
demic skillsinto the assessment process.

» Managing the relationship with academic
teachersto help encourage contextud teach-
ing of academicsandto foster anintegrated
strategy for thedelivery of both technica and
academic skills throughout each student’s
overal courseof study.

Implications

Eachlocdl teacher must makeafina determination
regarding theimpact of these new standardsonhis/
her respectivesituation. MarkED/Career Pathsre-
searchersbelievethat the new model and associ-
ated standards should be carefully considered for
thesereasons.

» They provide asolid, research-based start-
ing point for al studentsof business, thereby
hel ping each individua make moremeaning-
ful decigonsabout course-taking, sdlection of
majors, and career preparation in both high
school and college settings.

» Adopting the standardswill movecurriculum
closer tothered-world demandsof business.
For example, amarketing program focused
onindustry-based curriculum researchwould
includelessemphasison advertisingthanis
typical of many local classes, and increased
emphasi son marketing information manage-
ment and research.

» Research-based standards can help educa-
tors fulfill accountability requirements of
Perkinslegidation, including significantly in-
creased requirementsin the new bill. Stan-
dards providethe basisfor assessment and
for documenting accomplishmentsof sudents
enrolledinbus nessand marketing programs.

» Thebusinessadministration model provides
specific gandardsand supporting performance
indicatorsthat lend themsdl vesto integration
and articulation among marketing courses,
businesscourses, and academic courses. They
provide a vehicle to encourage dialogue,
teamwork, and afocus on student needsas
identified by the bus nesscommunity.
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National Sandards, continued

» Themodd isclosdy digned with collegebusi-
nessprogramsand providesopportunitiesfor
devel oping astronger relationship with col-
legesand schoolsof business. It supportsini-
tiativessuch as CLEPtesting, dual credit ar-
rangements, course waivers, and other op-
tionsto help better position college-bound
busi ness students.

» The standards and associated performance
indicators provide adirect connection with
DECA competitive events. As additional
phases of the curriculum research are com-
pleted, smilar opportunitiesmay beavailable
through FBLA, BPA, and other student or-
ganizations.

* Nationally accepted, industry-based stan-
dards make possible the devel opment of a
portable credential. Various assessmentsto
support such credentialsare under develop-
mentinconjunctionwiththeA* S*K Indtitute,
with certification examsavailablethrough
NOCTI or A*S*K, or other providers.

* Thebusinessadminigtration curriculaprovide
thebasisfor anew delivery model currently
under development. TheHigh School of Bus-
ness model, patterned in part after Project
L ead theWay, will offer ahigh-level course
of study targeted at future college business
magors.

MarkED/Career Path’s continuing curriculum
researchinitiativewill provide acommon knowl-
edgebasefor dl business students, along with spe-
cialized standards and associated performancein-
dicatorsfor awiderange of career-focused busi-
ness programs, including marketing, finance, hos-
pitality/tourismand variousbus nessoperations. The
researchwill help position businessand marketing
programsrelativeto current educationa priorities
and to demands of Perkinsand similar legidation.
Most importantly, theresearch findingswill help
ensurethat all business programsarefocused on
helpingindividual studentslearn key conceptsand
develop key skillscriticd tofuture successesinthe
highly competitivered-world bus nessenvironment.

Career Planning

Levels
77 Owner (ON)
L Manager (MN)
Supervisor (SU)
\“ Specialist (SP)
Carear-Sustaining (C3
ey Carour-Sustalaing (GS)
==/ Prerequisite (PQ)
{ —
—

Performarce indicators within the busi-
ress administration model are leveled ina
manner similar to a caresr ladder. [deally,
courses would help students achieve mas-
fery atthe lower levels befare intraducing
those af higher levels. Forexarmple, st-
dents would devel op basic customer ser-
vice shills before moving to rmare advanced
selling skills. Similarly, an accounting
shudent would learn basic accounting
concepts befare moving t mone advancad
armalysis of financial staements,

JamesR. Gleason, Ph.D. ispresident of MarkED/
Career Paths. The organizationisanot-for-profit
curriculum research center serving business, man-
agement, marketing, and entrepreneurship programs
throughout NorthAmerica. Beth Osteen, VPR&D,
MarkED/Career Paths, wasthe principal researcher
for the phase oneresearch onwhichthisarticleis
based. Additiona information onthecontinuing re-
searchinitiativefor busnessadministrationisavail-
ableat: www.Career-Paths.org
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NOMINATION FORM
BUSINESS EDUCATION NATIONAL HALL OF FAME

The primary purpose of the Hall of Fame isto pay tribute to those men and women who have made signifi-
cant contributions to business education. To be nominated, a candidate must have been an active business
educator (teacher, lecturer, author, supervisor, publisher, inventor) and have been deceased at least three years
prior to the May 1 deadline.

Please use the following headings to provide information regarding your nominee. 1n using attached pages,
key the page to the appropriate heading. 1n some instances, information on the nominee may be difficult to
obtain. If so, send as much data as possible along with arequest to seek additional supporting evidence.

Requests must be postmarked by May 1, 2006, for the year 2006 nomination.

[ Business Education
Candidate's Name: National Hall Of Fame
‘ : John Robert Gregg 1979
1. Why You Believe This Person Should Be Elected to the Frederick GeorgeNichols 1979
Business Education National Hall of Fame: Peter L. Agnew 1981
. . JamesW. Baker 1981
2. Education and Degrees: Gilbert Kahn 19683
3. Dates and Places of Employment: Christopher Latham Sholes 1983
. McKeeFisk 1985
4. Date of Desth: Paul Sanford Lomax 1985
5. Professional Organizations: Hamden L. Forkner 1988
. A JohnL.Rowe 1988
6. Professiona Activities: Robert E. Slaughter 1968
7. Honors/Achievements/Awards: GladysBahr 1989
. Helen Reynolds 1939
8. Research: Paul A. Carlson 19%
9. Publications. LouisA. Lesie 19%
_ . o KarenR. Gillespie 1998
10. Other Contributionsto Business Education: Ruth 1. Anderson 2000
Name(s), Address(es) and Telephone Number(s) LloydV. Douglas 2000
: : . Dorothy L. Travis 2000
of Relatives/and or close acquaintances: ElvinS, Eyster 0P
Ray G Price 2002
. . T. James Crawford 2004
Name and Address of Nominator: Russall J. Hoder 004
\HerbertA. Tonne 2004 )
Work Phone Number: Home Phone Number:

Date: Signature:

kkhkkhkkkkkhkhkkkhkkhhkkkhkhkhkkkhhhkkkhhhkkhkhhkkhkkhhkkhkhhkkhkkhhkkhkhhkkhkhhkkhkhhkkhkhhkkkhkhhkkkhkhkkkhkhkkkhkkkkkxkx*%

Mail to: Mary Margaret Hosler
Department of Information Technology and Business Education
University of Wisconsin-Whitewater
800 West Main Street
Whitewater, Wl 53190
Phone Number: (608) 868-4058, FAX Number: (262) 472-4863
E-Mail: hoderm@idcnet.com

Nominationsmust bereceived by May 1, 2006, for the Fall 2006 awar d.

(reprinted from Delta Pi Epsilon)
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ACTE Pictures - Kansas City, December, 2005
e

ACTE Opening
Speaker, Jennifer
James, Culturd
Anthropologist

Session Speaker Chad Foster, on “Financia
Literacy for Teens’

Student volun-
teerswith Busi-
nessOpening
Session speaker
Michael Aronin

Greg Valentine,
Indiana

Tom Vander Ark
Director of theBill
andMdinda
Gates
Foundation’s
Educationd
Initiatives
Friday Genera
Session Speaker

HumorisMary
Feeley presented the
Edutainment for the

closngsession,

subgtituting for Loretta
LaRoche, whowas
caught back East by
thesnowstorm.

Katherine Cliatt,
South Carolina
Department of Ed.
NASBE Secretary

Kara
Burkett,
Tennessee
Department
of Ed.
NASBE VP
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BusinessAwards at ACTE in December, 2005

DianeVillagomez (HoridaDE) Outstanding
ServiceAward Tom Cunningham, Glencoe/M cGraw-Hill
Award of Merit

DiannaC_ar penter_, Virginia Doug Smith , Kentucky, Award of Merit
Outstanding ServiceAward

Colleen Hunt,
lowa, (Awards
Chair)
Mary Nemesh,

: Maryland, ACTE
Clayton T. Lange, Outstanding Post Second- Bus. Ed. Division
ary Student Award - Region One, President
Wright SateU., Celina, Ohio
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WEBSITES

NASBE - www.nasbe.us
NBEA - www.nbea.org
ACTE - acteonline.org

| SBE - www.Siec-isbe.org

EDUCATION WEB SITES

DiscoverySchool
http://www.school.discovery.com

Kathy Schrock’s Guide for Educators
http://www.school.discovery.com/

schrockguide

http://www.school.discovery.com/
schrockquide/assess.html

http://www.school.discovery.com/
schrockquide/eval.html

http://www.school.discovery.com/
schrockguide/gadgets.html

Education World
http://www.educationwor [d.com

http://www.educationworld.com/a curr/
profdev066.shtml

http://www.educationalwor ld.com/a curr/

Scholastic
http://www.teacher.scholastic.com/

http://www.teacher.scholastic.com/
products/instructor/cyber hunt.htm

http://www.teacher.scholastic.com/
products/instructor/activities.htm

Foundation for the Futur e of Business
Education
http://www.ffbe.org

DPE - www.dpe.org
FBLA/PBL - www.fbla-pbl.org

BPA - www.bpa.org

i-SAFE America Internet Safety
Education Foundation
http://www.isafe.or g

BlueWeb'n
http://www.kn.pacbell.com/wired/
bluewebn/

http://www.kn.pacbell.com/wired/
bluewebn/updates.html

Filamentality
http://www.kn.pacbell.com/wired/fil/

Teachers.Net
http://www.teacher s.net

I nter net4Classrooms
http://ww.inter net4classr ooms.com

http://www.inter net4classr ooms.com/
on-line.ntm

TeachersFirst
http://www.teacher sfir st.com

http://www.teachersfirst.com/
matrix.htm

http://www.teachersfirst.com/
handouts.html

ProTeacher
http://www.pr oteacher.com

http://www.proteacher.com/
030000.shtml
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Warren County School’s Technology Bus
Integrating Keyboarding and Technology Into Elementary Schools

Withtechnology increasing inthe society, our
school system understands that young people in our
county are exposed to computersat earlier agesthanin
the past. For the school system to meet the needs of
students, keyboarding, technol ogy, and computer skills
must betaught at an earlier level than high schoal.

By teaching keyboarding and technology to
younger students, those studentswill not only beableto
keyboard correctly at earlier ages, but they will beable
to enroll in more advanced computer and technology
classes at the middle and high schoal levels. Students
will betaught thetouch method of keyboarding aswell
as proper techniques and proper body position while
keying. Inaddition, computer and technology skillswill
betaught. Thebenefitsof teaching keyboarding, com-
puter skillsand technology in earlier gradesare:

1. Students can be ingtructed on proper keyboarding
and computer use from the beginning.

2. Studentsshould not devel op the hunt and peck method
of keyboarding because they will betaught proper
reaches to the keys with the correct fingers. The
improper techniques associated with the hunt and
peck method become ingrained making it hard to
devel op proper technigque competencies.

3. Development of improper techniques can be elimi-
nated because studentswill learn proper techniques
from the beginning. Onceimproper techniquesare
devel oped they can be hard to correct.

4. Introduction to basic computer skillsin e ementary
grades can help students feedl more comfortable
with computers. They will seethat computersare
fun and easy to use.

5. Higher level computer classes can be taken at the
middleand high school levels.

6. Teaching technology will prepare studentsto enter
the technologica and computerized society. Stu-
dentswill understand technology and becomewell
informed in the basics of technol ogy.

Introducing keyboarding to e ementary sudents
seems to be the logical thing to do. Students will be
introduced to keyboarding at earlier levels and each
year they will learn more keyswhilerefining what they
learned the previousyear. Learning correct keyboard-
ing and proper techniquesintheelementary gradeswill
give students a head start toward developing the skills
needed for future computer use.

Warren County School System implemented
anew program during the 2002-2003 school year called

theTechnology Bus. TheTechnology Bustravelsduring
theschool year to al theelementary schoolsinWarren
County teaching technol ogy, computer skills, and key-
boarding. This program is designed to teach proper
keyboarding techniquesand familiarizethestudent with
the al phabetic, number, punctuation, and service keys.
Computer and technology topicsarea so covered. This
school year isthefourth year for thetraveling technol -
ogy bus.

Thebusisaregular school busthat hasbeen
remodeled into acomputer lab. Thelab consistsof 22
IMAC computersand 1 printer. The bus has roof top
HVAC units that provide heat and air and an ADA
entrance ramp at theback. The software used toteach
keyboarding is a Southwestern Book Company pro-
gramcaled Typing Time. Thereisasoabook to supple-
ment the program. The current keyboarding vocationa
competency profiles were used to determine which
competencies should be mastered at each grade level.

Thetechnology bustravelsaround to eight dif-
ferent schoolsduring the school year. Themain topics
taught are keyboarding, basic computer technol ogy, and
proper computer techniques. The bus spends three to
eight weeks at each school depending on the student
enrollment at each school. The program targets stu-
dentsin thethird-fifth gradelevel. Studentsattend the
keyboarding bus every day for aperiod of 30-60 min-
utes. Theactua day schedule and length of each class
dependsdirectly on theindividual school, the elemen-
tary teachers at each school, and the elementary prin-
cipas at each school. The schedule needs to be flex-
ible enough to meet the various needs of each school
since there are different enrollment numbers at each
school. The cooperation of al involved partiesisvery
important to the success of the bus at each schooal.
Every dementary school has been very cooperative
and very accepting of the technology bus. All princi-
pals, teachers, and staff members at each school have
wel comed meand hel ped me become amember of the
school staff.

This project has been agreat successas| can
see from the excitement and success of the students.
Students come to the bus excited and wanting to learn
asmuch aspossible. Asstudents progressthroughthe
program fromthirdtofifth gradethey will continuewith
the curriculum based on what they learned the previ-
ousyear. Thegoa by theend of thefifth gradeyear is
for studentsto learn as many keys as possible, keying
at amoderate speed, demongtrating proper techniques,
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Technology Bus, continued

devel oping computer skills, and understanding technol -
ogy.

Asaprevious keyboarding teacher at Warren
County High Schooal, | seethebenefitsof teaching key-
boarding in earlier grades. When students take key-
boarding at the high school level, they may have d-
ready developed some bad techniques such as hunt
and peck that are very hard to correct. Theimproper
techniqueswill not bedevel oped if keyboarding istaught
inearlier gradesand sincekeyboardingisacumulative
skill, what can be perfected at onelevel is heavily de-
pendent uponwhat hasbeenrefined at apreviousleve.
Inaddition, somestudentsmay fed uncomfortablewith
computers. Some may beintimated by computers be-
cause they may not have been instructed on proper
computer use. By teaching keyboarding at an earlier
level, sudentswill feed more comfortablewith comput-
ersandthey will know how to use computerscorrectly.

Results of Warren County Schools Technology Bus

The technology bus has been operating since
August 21, 2002. Thebusvisited eight schoolsduring
the 2002-03, 2003-04, 2004-05 school years. Thebus
hasvisited four schoolsso far during the 2005-06 school
year. The technology bus has been a huge success.
Studentsare excited to cometo the busand |earn about
technology, computers, and keyboarding. Themotiva
tion shown by the students is tremendous. Students
understand theimportance of technology and the need
for keyboarding. They aso see their success in key-
boarding dependson how well they learnthe skill from
thebeginning. Thestudentshavelearned the skill with
great ease. Not only have the studentslearned how to
keyboard, they havelearned how to keyboard correctly.
Thismeansthat students have learned the proper tech-
niquesform the beginning and demongtrate thosetech-
niques each day. There are no improper techniques
for these students to correct later because they are
learning correctly from thebeginning.

Thefirg year (2002-03) of thetechnology bus
exceeded al expectations. During the firgt year, stu-
dentslearned technology, proper keyboarding posture,
and severd keys on the keyboard. The second year
(2003-04) studentscontinued withtheir learning of tech-
nology, posture, and more keys. In the second year it
was shown that students definitely remembered the
skill and thetechniques. Not only did studentsremem-
ber what was taught the previous year, they way they
learned keyboarding allowed them to be able to pro-

ceed at afaster pace the second year. Students have
been able to learn new reaches while refining what
they learned thefirst year. | have been amazed a how
well the students learned the letter reaches, remem-
bered theletter reaches, and have built upon what they
learned the previous year. The first year of the tech-
nology bus definitely provided a great stepping-stone
for learning more | etters on the keyboard.

Studentsarea soinstructed on the use of tech-
nology intoday’ssociety. Studentsidentify the partsof
acomputer aswell as develop an understanding what
those parts do. Students also learn how to care for
computersand disks. Studentsareamazed at theamount
of technology they encounter each day.

The Warren County School System has defi-
nitely helped prepareitsstudentsto meet the challenges
of the computerized and technological society. By in-
troducing computer kills, technology skills, and key-
boarding earlier, sudentswill be more prepared asthey
progressthroughtheir school years. Each day student’s
progressincreases. Who would have ever though that
third, fourth, and fifth graderswoul d be keying reports,
papers, and assgnmentson thecomputer? Thesethings
are now possible because our school system saw the
need for technology education in earlier grades. War-
ren County has devel oped something that isfun aswell
as educationd for students. Warren County’s Travel-
ing Technology Bus is a huge success, and students
are enjoying theride on the road to technological suc-
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MEMBERSHIP in NASBE

Please print and complete the form to be included in the NASBE Directory. Your check of $15
for member ship as an active or associate member of NASBE will be greatly appreciated.
Return to:

Sherry Franklin, NASBE Treasurer

Tech Prep Coordinator

HindsCommunity College

P O Box 1100

Raymond, M S39154-1100

Phone: 601-857-3473, Fax: 601-857-3535
E-mail: sdfranklin@hindscc.edu

2005-2006 NASBE DIRECTORY INFORMATION FORM

Name

Title

Address

City State ZIP

Business Phone () BusinessFax ( )

Home Phone ( ) HomeFax ( )

E-mail Address Work: E-mail Address Home:

Website Address:

SUPPORT YOUR NASBE ORGANIZATION BY BECOMING A MEMBER!!

Active Members are Business Education program supervisors who are direct employees of a state,
region, or local education agency. Each active member of NASBE present at the NASBE business
meetings at ACTE and NBEA conventionsis eligible to vote. DUES ARE $15.

Associate M ember s are persons from the field of business who are interested in supporting the pur-
poses of NASBE. Associate members may pay dues and become non-voting associate members. Asso-
ciate members may include student organization directors, association directors, members of the U.S.
Department of Education, publishers, vendors, and former state supervisors of business education.
Associate members may attend all meetings of the association and may, upon request to the presiding
officer, beextended the privilege of thefloor. DUESARE $15.

NOTE: Membership isJuly 1 —June 30. To beincluded in directory, information must be post-
marked ASAP. After theACTE Conference, only paid member sreceive correspondence.
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NASBE Membership

Membership intheAssociation for Career and Technical Education shall bearequirement for active member-
shipin NASBE. Therearethreekindsof membership availablein NASBE: active, associate, and honorary.

Active Members

State, regional, and local supervisors (including assistant supervisors and district supervisors with di-
rect responsibility for program devel opment and/or Business Education co-curricula student organi za-
tions) of multiple Business Education programs who are direct employees of a state, region, or local
educational agency may become active members. Each active member of NASBE present at the NASBE
Business meetings at ACTE and NBEA conventionsis eligible to vote.

Associate Members

Associate membersare personsfrom thefield of businesswho areinterested in supporting the purposes
of NASBE and are members of ACTE. Associate members may pay dues and become nonvoting asso-
ciate members. Associate members may include student organization directors, association directors,
members of the U.S. Department of Education, publishers, vendors, and former state supervisors of
Business Education. Associate members may attend all meetings of the association and may, upon
request to the presiding officer, be extended the privilege of the floor.

Honorary Members

Honorary members are persons who are officially concerned with administration and supervision of
vocational education as well as others, including those in the fields of vocational education, who are
actively and materially assisting to encourage and to devel op Business Education. Honorary members
may be elected by amajority vote of the active members present at any business meeting upon proposal
by the Nominating Committee. Honorary members do not pay dues and are nonvoting members.

Honorary members may attend all meetings of NASBE and may, upon request to and/or by the presid-
ing officer, be extended the privilege of the floor. Honorary membership will be presented to the NBEA
Executive Director, ACTE/BE Division Vice President, and the CEO’s of Business Professionals of
America and the Future Business L eaders of America/Phi Beta Lambda (effective July 1, 1995).
Membership Year

The membership year shall coincide with that of the Association for Career and Technical Education.
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2005-2006 ACTE/BE

COMMITTEES
COMMITTEE TERM
ACTE/BE Division Policy
Deborah Seehorn (NC) .....cccoevvennee. 2003-2005
Jean Kyle (MN) ..o 2004-2006
AWARDS
Anna Nemesh (MD) .....c.ccoceveverenn. 2004-2007
COMMUNICATIONS
Barb Bielenberg (1A) .ccovveiecenene. 2004-2007
LEGISLATION
Jean Kyle (MN) ..o 2003-2005
MEMBERSHIP
Sherry Franklin (MS) ..o 2003-2006
DIVERSITY ACTION
Fred Reed (FL) ..oooovieieiiiece 2003-2005
NOMINATING
VacCaNnt () .e.ooeeeeeeerereneneeeeeseseseeeees 2004-2007

OPERATING POLICIES
Barb Beadle (IN) .oovvvveeeeereeeeeeeeeee 2002-2005

PROFESSIONAL DEVELOPMENT
AnnaNemesh (MD) .......eovrveveecrris 2003-2005

PROGRAM LEADERSHIP
Janet Gandy (AZ) .....oooeeeeeeeeeeeecesri 2004-2007

RESOLUTIONS
Kara Burkett (TN) ..........cccoosmereereneee 2002-2005

CAREER & TECHNICAL STUDENT ORGA-
NIZATIONS
Colleen Hunt (1A) coo..eeccreerrereneeeeee 2003-2005

NASBE NOMINATING COMMITTEE
Deb Seehorn (Im.Past Pres))(NC) (Chair) . 2004-2006

MEETING

ANNOUNCEMENTS

ACTE - Nov. 30- Dec. 2, 2006 - Atlanta, GA
NBEA - April 12-15, 2006 - Tampa Bay, FL
April 4-7,2007 - New York, NY
| SBE - July 24-29, 2006 - Far oel dands

NCBEA - November 2-3, 2006 - Springfield, IL
MPBEA - June 14-17, 2006 - Denver, CO
SBEA - October 18-21, 2006 - Atlanta, GA

WBITE - February 17-20, 2006 - Honolulu, HI

EBEA - October 12-15, 2006 - San Juan, PR

= =

[ NEWSLETTER EDITOR |

Barbara J. Bielenberg
Head Teacher, Business Education
Sioux City Community Schools

1121 Jackson Street

Sioux City, 1A 51055

E-malil: bielenb@sioux-city.k12.ia.us
or bielenb46@yahoo.com

Phone: 712-279-6644

Fax: 712-279-6747

Mary Nemesh (Past Pres) (MD) ................. 2004-2006

Coalleen Hunt (mbr. at large) (MN) ............. 2005-2006

PARLIAMENTARIAN \ J
MauriceHenderson..................... 2005-2006
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NASBE OFFICERS AND INFORMATION

Officers, fromleft: Jean Kyle, President; KaraBurkett,
President Elect; Diane Villagomez, Vice President;
Katherine Cliatt, Secretary
(not pictured, Sherry Franklin, Treasurer)

RENEWAL OF DUES

August is the time to renew your member-
shipin NASBE and ACTE.

NASBE is your organization, and it needs
your support and input. Be an active par-
ticipant. Renew your membership and make
the commitment that we all work together
in making NASBE a strong affiliate of the
BE Division of ACTE.

Anapplicationformisincluded in the news-
letter.

NASBE Membersat NBEA inAnahem
at NASBE BusinessMesting

2005-2006 NASBE OFFICERS

PRESIDENT ..cooveeeeee e, Jean Kyle
Minnesota State Department of Education
1500 Highway 36 West Roseville, MN 55123
651-582-8514 Office; 651-582-8492 Fax
jean.kyle@state.mn.us

PRESIDENT-ELECT .....cccoue...... Kara Burkett
Tennessee Department of Education
4th Floor - Andrew Johnson Tower
710 James Robertson Pkwy
Nashville, TN 37243-0383
(615) 532-2845 Office; (615) 532-8226 Fax
kara.burkett@state.tn.us or
4kb@bellsouth.net

VICE PRESIDENT ............. Diane Villagomez
Business Technology Education
Florida Department of Education
325 West Gaines Street, RM 701
Tallahassee, Florida32399-0400
diane.villagomez@fldoe.org

SECRETARY ...oovvviveeeeee Katherine Cliatt
Business & Marketing Ed. Associate
South Carolina Dept. of Ed.
Columbia, SC 29201
803-734-5349 Office; 803-734-3525 Fax
kcliatt@sde.state.sc.us

TREASURER.......ccccoviveee Sherry Franklin
Tech Prep Coordinator, Hinds Community College
P.O. Box 1100, Raymond, MS 39154-1100
601-857-3473 Office; 601-857-3535 Fax
sdfranklin@hindscc.edu

NEWSLETTER EDITOR ... Barb Bielenberg
Sioux City Community Schools
1121 Jackson Street - Sioux City, 1A 51105
712-279-6644 Office; 712-279-6747 Fax
bielenb@sioux-city.k12.ia.us

PAST PRESIDENT ............. Deborah Seehorn
North Carolina Department of Public Instruction
301 N. Wilmington Street Raleigh, NC 27601-2825
919-807-3871 Office; 919-80703899 Fax
dseehorn@dpi.state.nc.us

NASBE Newdetter

February, 2006

25




ACTE Wants Your
E-mail Address

CTE is trying to obtain the year-round e-

mail addressesfor al members. In order to
provide you with additional membership
services, they need this information. E-mail is
the quickest and sometimes most convenient
way for people to communicate. Make sureyou
contact ACTE at 1-800-826-9972 for additional
details.

The Career Tech Update Newsletter is now
being published in an e-mail format. This
newsletter will be free to all ACTE members
starting in 2003. This is yet another reason to
make sure ACTE has your e-mail address.

Please submit articles for the
next issue of the NASBE News-
letter, and attach a picture of
yourself (digital or scanned)

NASBE Website: (Thanksto Barb Beadle,
IndianaD.E.) http://www.nasbe.us

Thenext deadlineis:
April 28, 2006

for June Publication

October 13, 2006

for November publication

Subscribe to the NASBE
LISTSERV

0 you need to keep in touch with fellow

business education supervisors? Do you
have good information you want to share with
your colleagues? Thenusethe NASBE Listserv
as a way to reach all your fellow business
education supervisors.

If you have not signed up for thelistserv, please
send an e-mail message  to
maurice.hender son@emich.edu indicating that
you would like to subscribe to the listserv.

If you are subscribed, and once you have
subscribed, you can send a message that will
reach all members subscribed to the list by
sending an e-mail message to: nasbhe@s-
listserv.thomsonlearning.com. E-mail address
changes for the listserv should be sent to
maurice.hender son@emich.edu.

Don’t miss out on sharing and receiving
valuable information that can assist you.

“Please note that attachments of any kind are
not accepted through the listserv. Sending a
message with an attachment will causethe mes-
sageto bereected and not sent without recelv-
ing any type of rejections message.

Also, as a subscriber to the listserv, you will
also receive a copy of any messages that you
send. This can be used to confirm that your
message was sent. If you don’'t get a copy of
your message, then your message was not suc-
cessfully transmitted.”
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